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WHAT IS A PERSONAL BRAND

A Personal brand s what you have already whether you've created 1t consciously or
not. It's the way people describe you to other people when they recommend you.

Your personal brand s the way people recerve yous 1t's what you represent as a

\ / person.

What do I want to be known for?

Start thinking about this now!

/ \ How do we create a good first impression?

55%: What we see
(non verbal/appearance)

38%: What you sound like
(quality and tone)

\ / 7%: What you say (content)

Your audience forms an impression based on your appearance,
body language, demeanor and how you’re dressed

Think about the “costume” that you wear

The right costume can attract the right clients

What does your costume say about you as an entrepreneur?

Are you presenting your best self every time you show up online or in person?




BRAND ADJECTIVES

T he industry you are creating the brand for and any trends relating to colours, styles, moods, design.
Does 1t work with your Industry?
Does 1t work with your ideal client?

Consider Industry trends and how that relates to your personality
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) WHAT'S NEXT FOR YOUR BUSINESS?

%, | GLOBALPOUND
-/ | CONFERENCE SERIES

THE GLOBAL POUND
CONFERENCE AMERICAS
SERIES 2016-17

We are proud sponsors of this ambitious
worldwide conference series which aims to
engage ll key stakeholders in a
conversation about dispute resolution and
how it should be used in commercial and

GIFT-WRAPPING BRIBERY: LAW

ENFORCEMENT AGENCIES
FOCUS ON CORPORATE
PERKS IN ASIA PACIFIC

Our latest guide provides practical advice on
the provision of gifts and business hospitality
across Asia Pacific

PEOPLE SEARCH

Find the lawyer you are looking for by name.

SEARCH Q
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MY BRAND ADJECTIVES
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PRESENTATION PERFORMANCE PUBLICITY

Presentatlon Publlclty Performa...
@ Closed Gro oup

PRESENTATION — PERFORMANCE PUBLICITY
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Welcome to the Presentation, Performance and Publicity
powerhouse e-c Pl e lo g ing t h fields
below. Thal ky somu hf r joi gl (wan
watch your transform
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BRAND ADJECTIVES

White 3-5 words of the experience that you want your ideal client to have with your business and
how that relates to you personally as the face of the brand.

Start by answering these questions to help trigger your unique persona.

What do you want to be known for?
What makes you unique?
\%\g/ How are you remarkable?
What are my top strengths?
What problems do I love to solve?
What do your clients value about what you do?
AR

Who 1s my ideal client and will they like this brand?

Does 1t fit my personality?
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BRAND ADJECTIVES

White 3-5 words of the experience that you want your ideal client to have with your business and how
that relates to you personally as the face of the brand.

Does 1t work with your Industry?
Does 1t work with your ideal chent?

Decide which words are essential and which are just important

Remember 1t’s about standing out and making 1t easy for people to pick you!

Consider your tone of voice, your approach, your use of language,

Bring in your personality — we want it to be unique to you!

Funny Bold Quuky Strong Elegant
Chic Sarcastic Timeless Sassy Edgy
Lovely Irreveremt C(heeky Humble
Unique  Confident IFierce Personal
Corporate Loud Cutting Edge

Homely Outspoken Liwely Colourful
Adventurous  Youmg  LEstablished

Modern Traditional Inexpensive

Write your 3 Brand Adjectives here:




